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• Theoretical grounding

⚬ Institutional Theory

⚬ Gender Theory 
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RESEARCH AIMS AND QUESTIONS

• Research objective: exploring how (gendered) informal institutions affect female entrepreneurship 

• Research questions:

⚬ How does the socio-cultural environment, intended as social and cultural norms , informal rules, 

gender roles affect female entrepreneurship?

⚬ What social norms, practices, beliefs and behaviour hinder female entrepreneurship? and in which 

cases?  

￭ How do female entrepreneurs deal with these constraints?

⚬ Are there positive social, gender norms, perceptions around women engaging in entrepreneurship ? 

⚬ Are there  norms regarding femininity that can foster female entrepreneurship?


